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The primary task undertaken by the International Business Bachelor Program is to prepare 

students so that they meet the challenges posed by their employment in companies that are compelled 

to carry out activities in a business environment increasingly internationalized, technological and 

competitive, by providing training and a relevant experience in the field. Therefore, the International 

Business bachelor program aims to address the curricula not only in theoretical terms, but also to create 

multiple connections between practice and research. 

Graduates of the International Business Bachelor 

Program from the School of Domestic and International 

Business, Banking and Finance will be able to act in an 

international business field for public and private 

organizations, professional associations, chambers of 

commerce, clusters etc. 

   

Students can participate to extracurricular courses which are taught by American and 

International professors (at no cost for our students) several times each semester. A list is updated every 

semester and it can be consulted at the following address: http://guestcourses.rau.ro/ 

All faculty members of our University, professors, associate professors, lecturers and teaching 

assistants have a PhD title and certified teaching training.   

In each academic year, the curriculum provides a minimum of 60 transferable study credits 

(ECTS), namely 30 ECTS per semester. The entire curricula cover 6 semesters. The academic year is 

divided into 2 semesters, each one having usually 14 weeks.  

INTERNATIONAL BUSINESS 

BACHELOR PROGRAM (TAUGHT IN ENGLISH) 

http://guestcourses.rau.ro/


In the first 3 semesters, students have to study a set of subjects 

that are present in the basic training of any economist. In the second year 

of study students will be involved in different internships of minimum 3 
weeks in specialized organizations or in different companies. 

The curriculum includes compulsory and elective disciplines 

(starting with the second year of study), divided in basic subjects, 

specialized subjects, field subjects and supplementary subjects. Elective 

subjects are grouped together in pathways (minors) providing all students 

with additional training to the main study program (major) they’ve 

already selected in the first year. Students have to choose, at the end of 

their first academic year, the elective subjects (minor) and those courses 

will be studied until the end of the bachelor program. 

 

Curriculum 

1st Semester 
30 ECTS 

2nd Semester 
30 ECTS 

3rd Semester 
30 ECTS 

4th Semester 
30 ECTS 

5th Semester 
30 ECTS 

6th Semester 
30 ECTS 

Microeconomics 
 
Macroeconomics 
 

European integration 
economics  

EU sectoral policies  
International business 
management I 

International business 
management II 

Fundamentals of 
accounting 

International 
economics  

Fundamentals of 
marketing  

Marketing – 
policies and 
strategies  

International trade Trade policies  

Economic 
informatics 

Finance 
International 
investments  

Econometrics  

International financing 
and payments 
techniques I 
 

International financing 
and payments 
techniques II 
 

Mathematics for 
economics 

Investment 
efficiency 

Statistics 
International 
commercial law 

Capital markets  
Risk Management in 
international business  

Management 
 

Communication 
and public 
relations  

Corporate finance 

English and 
commercial 
correspondence 
 

International 
transports  

Business 
Communication in 
English II 

 
English and 
communication 
techniques I 
 

Law 
French/Spanish 
commercial 
correspondence I 

French/Spanish 
commercial 
correspondence II 

Business 
Communication in 
English I 

Bachelor paper project  

Sport 

English and 
communication 
techniques II 
 

Elective Subjects: 
Regional economic 
integration/ 
Promotion techniques/ 
Databases I  

Specialized 
internship  

Elective Subjects: 
EU Competition policy/ 
Distribution and 
merchandising / 
Software Programming 
I 

Elective Subjects: 
International cases/ 
Digital marketing / 
Computer Architecture 
and Operating Systems 

 Sport  

Elective Subjects: 
EU Law/ 
Services 
marketing/ 
Ethics and 
academic integrity  
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